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Thailand’s past 
experiences and ability 
to adapt provided 
resilience for its people 
and its economy

Thailand recognised 
the importance of a 
coordinated health 
strategy and economic 
stimulus in its Covid-19 
response

Thailand’s recent 
structural changes are 
helping its citizens adapt 
to the new normal and 
overcome challenges

Thai citizens’ ability 
to adapt will facilitate 
multi-sector growth
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What factors made Covid-19 such a significant challenge?  

Coronavirus contagion 

Sources: CDC; WHO

HISTORICAL SIGNIFICANCE

March 2021

Ebola
2014 - 2016

Number of cases: 28,652 
Case fatality rate: 40%

Very high case fatality rate: less easily 
transmitted, spread through close contact and 

bodily fluids, and most contagious at the end of 
the disease; no vaccine was available at the time 

and treatment options were limited.

1918 Spanish flu
1918 - 19 

Number of cases: 500m
Case fatality rate: 10%

Highly contagious, spread through respiratory 
droplets. Transmission accelerated by crowded 

living conditions, poor sanitation and lack of 
scientific understanding of the virus.

SARS
Nov 2002 - July 2003

Number of cases: 8096
Case fatality rate: 10%

Caused by a coronavirus, spread through respiratory 
droplets and contaminated surfaces. Symptoms were 
severe, which facilitated monitoring of the virus and 

enabled contact tracing.

H1N1 2009
2009

Number of cases: 700m - 1.4bn 
Case fatality rate: 0.02 - 0.04%

Another strain of flu. Antiviral medication enabled 
most people to recover without severe complications.

MERS
Sep 2012 - Nov 2019

Number of cases: 2494 
Case fatality rate: 34%

Caused by a coronavirus, spread through close 
contact with an infected person. Carriers may be 

asymptomatic. The majority of confirmed cases were 
in health care settings – those providing care, or the 

family of patients.

Covid-19
Dec 2019 - present

Number of cases as of March 9: 117m
Case fatality rate: 2-3%

Caused by a novel strain of the coronavirus. Highly 
contagious, spread through respiratory droplets and 

other bodily fluids. Many infected people have only mild 
symptoms or are asymptomatic.

• Covid-19 posed unique 
challenges due to its high rate of 
contagion, with estimates in 
China indicating infection rates 
between 2 and 2.5. Lockdown 
measures were required to bring 
this infection rate below 1.

• The highly interconnected 
nature of the modern global 
economy and ease of 
international travel meant it was 
hard to contain the virus within 
communities and borders.

• In January 2021 the IMF 
projected that global growth 
would be -3.5% in 2020 as a 
result of the pandemic.

• The World Trade Organisation 
has forecast a 13-32% fall in 
global trade in 2020. 
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The outbreak quickly evolved into a global pandemic
that was difficult to contain

Pandemic path

Source: Our World in Data

CONTEXT

March 2021
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• Covid-19, caused by a novel 
strain of coronavirus, originated 
in Wuhan province, China, and 
positive confirmed cases were 
limited to Asian soil until January 
21, when the first case was 
confirmed in North America.

• The first confirmed case 
in Oceania and first three 
confirmed cases in Europe were 
reported on January 25. The first 
Covid-19 patients in Africa and 
South America were identified 
on February 15 and February 26, 
respectively.

• Europe’s first fatality followed on 
February 15. The remaining four 
continents reported their first 
deaths within the first nine days 
of March 2020.
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Region Total confirmed cases

Africa 2,079,954

Asia 15,938,359

Europe 15,889,863

North America 14,645,833

Oceania 49,888

South America 10,731,918

Data correct as of November 24
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 CONTEXT

Thailand was the first country to report a case outside of 
China, but the virus spread much faster elsewhere in Asia 

Source: Our World in Data

Covid-19 in Thailand

5 March 2021
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• Thailand reported its first 
imported case of Covid-19 
on January 13 and the first 
instance of local transmission 
on January 31.  

• This was followed by the first 
reported Covid-19 fatality on 
March 1. 

• Despite early detection of 
the virus within its borders, 
Thailand has been relatively 
successful in containing its 
spread.

• Exports and tourism had 
been severely affected by the 
Covid-19 pandemic.
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How will the rapid acceleration of digital 
trends during the pandemic shape the 
development of the future economy in 
Thailand? 

What will be the economic multiplier 
effect of the rollout of 5G infrastructure 
in the EEC?

In what ways will the pandemic influence 
the development of Thailand’s health care 
and biosciences industry?  

To what extent is the Thai workforce 
being sufficiently prepared for the 
industries of the future? 

Reinvention
What are the prospects for a 
relatively swift economic and 
social recovery in Thailand? 

Which projects and 
industries are likely to boost 
the recovery in the EEC? 

Can the tourism industry 
rebound from the disruption? 

To what extent is the EEC 
well positioned to attract 
investors seeking an 
alternative production base 
to China?  

Recovery
Did the authorities take appropriate 
and decisive precautions to limit 
transmission of the virus within 
Thailand? 

Was the Thai population receptive to, 
and supportive of, safety measures and 
health-awareness messages?
  
Were appropriate fiscal and monetary 
policies implemented to alleviate the 
most severe economic impacts on 
businesses and households? 

Could Thai businesses and industry 
bodies adapt quickly and support the 
national response?

Response
To what extent did Thailand’s experience 
coping with previous international health 
and economic crises strengthen its 
resilience to a pandemic?
 
Did Thailand have sufficiently strong health 
care infrastructure and services to manage 
the breakout of a novel coronavirus?
 
Was the business environment conducive 
to enabling continuity and flexibility amid 
disruption?

Were efforts to transition Thailand into 
a value-based, high-income economy 
bearing fruit prior to the outbreak? 

Resilience

This report is structured around OBG’s “4 Rs” matrix for assessing the country’s effectiveness 
at handling the pandemic and the opportunities emerging from the disruption
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Sources: ADB; Bank of Thailand; IMF; World Bank

Asian
financial 

crisis

Covid-19
crisis

SARS
• GDP expands 
   by 7.2%
• Growth in 
   consumption        
   and exports
• Current account 
   surplus led by 
   trade and services

Military coup
• Economy expands by around 6%
• Baht appreciates
• Foreign reserves increase
• External debt falls

Political crisis 
and airport 

closuresGlobal 
financial crisis

H1N1
• Decline in     
    non-performing
    bank loans
• Rise in bank profits
 

Flood crisis
• Upper-middle-    
   income country 
   status awarded 

Political crisis and 
 Bangkok shutdown 
 e�ort
• Baht becomes 
   strongest currency 
   in the region

• GDP growth
   of 6.5% 
• Private 
   consumption 
   rises by 6.7%
• Private 
   investment 
   expands by 14.4%

• GDP growth of 7.8%
• Exports rebound 
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   manufacturing,
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   investment
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Building resilience

Thailand has emerged stronger from past crises and 
is transitioning towards a  value-based economy

Thailand’s economic resilience during previous crises
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* GDP for the year the crisis started

March 2021

• By overcoming six major health 
and financial crises over the course 
of the past 13 years, both the Thai 
population and decision-makers 
had acquired the necessary 
experience and agility to adapt to 
the challenges of the  
Covid-19 pandemic.

• Under the Thailand 4.0 vision 
to develop a value-based and 
innovation-led economy, the 
country’s policymakers are 
pursuing investment in advanced 
manufacturing and high-end 
service industries. 
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Regulatory strengths

Thailand demonstrates strong improvement in 
a variety of business environment indicators

BEST PERFORMERS

March 2021

IN
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O
N

PROTECTION
The score for protection is derived from calculating the mean ranking in three indicators in the World Bank “Doing Business 2020” report: protecting minority investors, enforcing 
contracts and resolving insolvency. The score for initiation is derived from the mean ranking of another three indicators: starting a business, registering a property and getting credit.

• A strong track record of policy 
continuity has made Thailand 
a competitive investment 
destination.

• The 20-year National Strategy 
(2018-37) remains unchanged 
despite Covid-19 pandemic.

•  Thailand’s attractiveness 
in terms of foreign direct 
investment is evidenced by 
its improvement in the World 
Bank’s Doing Business index 
over the past five years. 
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Title

text2002
Universal health care introduced

2008-18
Rate of nurses per 1000 population rose from 
1.6 to 2.8

Rate of physicians per 1000 population rose 
from 0.3 to 0.8

2017
Fifth-highest inbound medical tourism spending 
in the world, at $568m

5% of total global inbound medical tourism 
spending 

2018
1081 public hospitals and 361 private hospitals

2019
Regional leader, with 66 institutions accredited 
by the JCI and 11 accredited since early 2017

2002-15
Percentage of population benefitting from health 
care coverage rose from 92.47% to 99.95% 

2016
MoPH published the Strategic Plan to Develop 
Thailand as an International Medical Hub 
(2016-25)

Medical and comprehensive health care named 
among the 12 S-curve industries that underpin 
the Thailand 4.0 vision
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MoPH expenditure 2005-19
Record high proportion 
of government budget: 

4.72%

RISING PUBLIC HEALTH EXPENDITURE SINCE 2005 REGIONAL LEADER IN QUALITY PRIVATE 
MEDICAL FACILITIES

HEALTH CARE MILESTONES

Thailand was an established regional medical 
centre prior to the outbreak

* The US-based Joint Commission International (JCI) accredits and 
certifies health care organisations and programmes around the world

JCI-accredited* hospitals in 2019
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Sustained investment in public and private health care, combined with 
focused government strategies, meant Thailand entered the pandemic with 

internationally competitive health care infrastructure and services.  
The country aims to be a global medical centre by 2025. 

March 2021Sources: WHO; JCI; World Travel and Tourism Council; MTI; Ministry of Public Health
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Thailand is ranked as one of the world’s most  
medically resilient countries against disease outbreaks

Thailand10 OBG Covid-19 Response Report Sources: GHSI 2019

Global leader

6

9

12

15

3

Commitments to
improving national

capacity and financing

Rapid response
to the spread of
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of international concern
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emergence or release
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Su�cient health
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and protect

March 2021

Thailand’s individual rankings in the Global Health Security Index 2019 • Thailand is the only middle-
income country to be featured 
in the top 10 of the 2019 Global 
Health Security Index. 

• The only World Health 
Organisation (WHO) country 
from South-east Asia to feature 
as the top-tier country in terms 
of preparation for pandemics. 
 

• Thailand is ranked second across 
all nations on indicators related 
to health care access.  

• Cultural factors played a role 
as Thai people do not greet 
by shaking hands and a large 
proportion wears masks. 



Thailand11 OBG Covid-19 Response Report March 2021

How will the rapid acceleration of digital 
trends during the pandemic shape the 
development of the future economy in 
Thailand? 

What will be the economic multiplier 
effect of the rollout of 5G infrastructure 
in the EEC?

In what ways will the pandemic influence 
the development of Thailand’s health care 
and biosciences industry?  

To what extent is the Thai workforce 
being sufficiently prepared for the 
industries of the future? 

Reinvention
What are the prospects for a 
relatively swift economic and 
social recovery in Thailand? 

Which projects and 
industries are likely to boost 
the recovery in the EEC? 

Can the tourism industry 
rebound from the disruption? 

To what extent is the EEC 
well positioned to attract 
investors seeking an 
alternative production base 
to China?  

Recovery
Did the authorities take appropriate 
and decisive precautions to limit 
transmission of the virus within 
Thailand? 

Was the Thai population receptive to, 
and supportive of, safety measures and 
health-awareness messages?
  
Were appropriate fiscal and monetary 
policies implemented to alleviate the 
most severe economic impacts on 
businesses and households? 

Could Thai businesses and industry 
bodies adapt quickly and support the 
national response? 

Response
Thailand’s past experience coping with 
international health and economic crises 
meant it was well placed to adapt to the 
current pandemic.

Sustained investment in public and private 
health care infrastructure and services 
positioned the country as a global leader in 
pandemic preparedness.  

Strong improvements in the business 
climate helped to foster an environment 
that was conducive to enabling continuity 
and flexibility during periods of disruption.

Through the Thailand 4.0 vision and the 
development of the EEC, Thailand was 
already making progress in transitioning 
into a value-based, high-income economy 
before Covid-19 emerged.  

Resilience
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March 2021Source: Our World in Data

Containment measures were implemented in 
an effort to limit transmission

The Oxford Covid-19 Government Response Tracker systematically collects data on different policy responses governments have  
taken to the pandemic on 17 indicators such as school closures and travel restrictions. 
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Thailand enacted restrictions as the pandemic escalated

Thailand

Singapore

Philippines

Malaysia

MARCH 1
First Covid-19-related death confirmed

JUNE 15
Night-time curfew is lifted. Some education 
institutions may reopen, outdoor group exercise 
can resume and certain gatherings are allowed.

OCTOBER 1
Some groups of foreign travellers 
and business people with special 
visas are permitted entry with a 
mandatory 14-day quarantine

Thailand has implemented a proportional response that  
has served to limit mobility and crowds without  

completely curtailing economic and social activity

January 13 First Covid-19 case reported on home soil

March 17
Schools closed for two weeks and Songkran postponed. 
Tourist arrivals subject to stricter conditions. 

March 26

State of emergency declared: partial lockdown 
with borders closed to foreigners, social gatherings 
banned, domestic travel restricted and non-essential 
stores closed

April 3 Curfew effective from 10.00pm to 4.00am

May 1 Some domestic flights recommence

May 3
Restaurants, hair salons, markets and parks reopen 
with new guidelines in place

May 17
Curfew shortened by one hour; department stores, 
shopping malls and some other types of businesses 
allowed to reopen with restrictions

July 1

International arrivals from 11 special categories are 
permitted entry. All schools can reopen; all businesses 
are permitted to resume; and restrictions on mall 
opening hours are lifted.

September 29
State of emergency extended for the sixth time, to 
October 31
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Title

text

March 2021

April 13
93 laboratories now certified for Covid-19 
testing, of which 43 are in Bangkok and 
50 in provincial areas

June 1
Over 200,000 people have been tested 
using more than 420,000 RT-PCR tests

July 1
Suvarnabhumi Airport launches rapid 
testing RT-PCR facilities to screen arrivals

July 19
209 laboratories have been approved to 
conduct PCR tests

August 1
Over 376,000 people have been tested 
using almost 729,000 tests

September 11
100th consecutive day with zero reported 
Covid-19-related fatalities

October 1
Over 452,000 people have been tested
using almost 880,000 testsrecovered: 3800 fatalities: 60

total cases: 3977

hospitalised: 117
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Sources: Our World in Data; Ministry of Public Health; WHO

National health response: high testing accompanied
a low case count and high recovery rate

Covid-19 in Thailand (as of November 29)

Thailand has high testing and a comparatively low fatality rate
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*

TESTS PER CONFIRMED CASE* as of November 6, except for Myanmar 
(latest available data October 7) 
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March 2021

Widespread mask adoption and local 
volunteers helped to contain the virus

• Established in 1977 as a volunteer force to boost 
rural health care

• Played a major part in tackling previous epidemics, 
such as the H1N1 outbreak

• Hailed by the WHO as the “unsung heroes” of 
Thailand’s Covid-19 response

• The first line of defence against Covid-19

• Conducted home visits and temperature checks; 
provided health education; delivered medicines; and 
made reports to public health authorities  

• Play a key role in ensuring that travellers from other 
provinces adhere to quarantine rules

Grassroots defence against Covid-19

1.07m
Village Health 

Volunteers 
nationwide

33,600
Village Health 
Volunteers in

the EEC

MARCH 2-28, 2020
Village Health Volunteers 
visit 3.3m households

APRIL 2, 2020 
43m pieces of cloth masks  
distributed to date

JUNE 29, 2020 
Over 1.12m N95 face masks 
are made available

JULY 6, 2020 
Approximately 95% of respondents 
believed that wearing face masks is an 
e�ective way to control Covid-19 and 
around 78% want the government to 
continue implementing and 
monitoring strict control measures

 
 

Timeline of mask adoption and community support in Thailand

Sources: WHO;  EEC



Thailand15 OBG Covid-19 Response Report

RESPONSE RECOVERY REINVENTIONRESILIENCE

March 2021Source: Lowy Institute; Bank of Thailand; OBG research; KPMG

Various fiscal and monetary tools were deployed 
to alleviate economic challenges 

March 4 First stimulus package announced. Valued at $3.2bn, it provides financial assistance to SMEs 
as well as tax relief and cash handouts 

March 13-19 Bank of Thailand buys BT100 worth of government bonds to ensure sufficient liquidity and 
reduce market volatility

March 20 
Bank of Thailand cuts the policy rate by 0.25 basis points, from 1% to 0.75%, in an effort to 
reduce the burden on borrowers affected by the pandemic and to alleviate the liquidity 
problem of the financial markets

March 24 

Second stimulus package issued, valued at $3.56bn. It is focused on enhancing the incentives 
provided in the first package, and extending the filing of tax returns for businesses and 
employees. The Cabinet approves BT5000 cash handouts per month for three months for 
people who are self-employed, laid off or furloughed, as well as contract employees not 
covered by the Social Security Fund.

April 7

Third stimulus package worth $58bn issued. Some $18bn was earmarked for financial aid 
to workers, including BT5000 monthly handouts for six months (previously three months); 
$12bn for infrastructure and job investment; $15bn for soft loans to SMEs; and $12bn for a 
Corporate Bond Liquidity Stabilisation Fund.

May 11 
Bank of Thailand makes bond issuance statements. Auction days and frequency to remain 
the same, but the central bank may consider adjusting the frequency of the auction of three-
and six-month bills, and fixed-coupon bonds, if necessary to meet Covid-19 financing needs.

May 20 Bank of Thailand cuts policy rate by a further 25 basis points to a record low of 0.50% to help 
soften the economic impact of the pandemic and social-distancing measures

May 30

The Parliament approves $58bn stimulus package, which includes BT1trn in additional 
borrowing during the fiscal year. The decree for emergency loans of BT1trn is estimated to 
raise public debt to 57.96% of GDP by September 3,0 2021, which is still below the public debt 
ceiling of 60% of GDP.

July 8 The Cabinet approved a $4.46bn budget for projects aimed at reviving the economy and 
boosting consumption and tourism

Thailand issued a relatively large fiscal stimulus package  
in response to Covid-19 (% of GDP as of August 2020)

Thailand 22%

Malaysia 21%

China 5%

Indonesia 4%

Vietnam 4%

Philippines 3%

Thailand 0.5%

Malaysia 1.75%

China 3.85%

Indonesia 4%

Vietnam 4.5%

Philippines 3.25%

Key central bank policy rates as of July 31, 2020
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How will the rapid acceleration of digital 
trends during the pandemic shape the 
development of the future economy in 
Thailand? 

What will be the economic multiplier 
effect of the rollout of 5G infrastructure 
in the EEC?

In what ways will the pandemic influence 
the development of Thailand’s health care 
and biosciences industry?  

To what extent is the Thai workforce 
being sufficiently prepared for the 
industries of the future? 

Reinvention
What are the prospects for a 
relatively swift economic and 
social recovery in Thailand? 

Which projects and 
industries are likely to boost 
the recovery in the EEC? 

Can the tourism industry 
rebound from the disruption? 

To what extent is the EEC 
well positioned to attract 
investors seeking an 
alternative production base 
to China?  

Recovery
Thailand’s past experience coping with 
international health and economic crises 
meant it was well placed to adapt to the 
current pandemic.

Sustained investment in public and private 
health care infrastructure and services 
positioned the country as a global leader in 
pandemic preparedness.  

Strong improvements in the business 
climate helped to foster an environment 
that was conducive to enabling continuity 
and flexibility during periods of disruption.

Through the Thailand 4.0 vision and the 
development of the EEC, Thailand was 
already making progress in transitioning 
into a value-based, high-income economy 
before Covid-19 emerged.  

Resilience
Coordinated actions were taken that 
helped to limit community transmission 
and ensure long periods without any 
local infections. 

The adaptability of the Thai population 
was evidenced by the early adoption of 
masks and the large volume of Village 
Health Volunteers who helped to curb 
the spread of the virus. 

Wide-ranging fiscal and monetary 
policies were deployed which helped 
to support the real economy and 
vulnerable sectors.  

Thai businesses were able to quickly 
pivot operations to adapt to new 
challenges and support national 
response efforts. 

Response
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• Thailand’s exports and 
tourism sector have been 
hit hard by the Covid-19 
pandemic.

• Key economic indicators have 
begun to return towards 
pre-pandemic levels since 
restrictions were eased and 
businesses re-opened.

• This positive trajectory 
continued through June 2020, 
with early signs of further 
recovery in July.

• In 2021 the country’s GDP is 
expected to expand at the 
fastest pace since 2012. 

Overcoming challenges 

Economic activity picks up as Thailand  
targets a rebound in 2021

Real GDP growth 2021F* (%)

Indonesia Malaysia Philippines Thailand Brunei 
Darussalam Cambodia Laos Myanmar Singapore Vietnam Japan Australia China India

6.1 6.3 6.8 5 3 5.9 4.5 6 3.2 6.8 2.4 4 8.2 6

*Projections taken from IMF June forecast unless unavailable, in which case ADB June projections used

GDP growth +7% GDP growth 5-6.9% GDP growth 2-4.9%

Seven key indices signal Thailand’s economic recovery

*Quarterly data
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The Eastern Economic Corridor (EEC) underpins  
Thailand’s vision for economic development 

Thailand is well positioned
at the centre of South-east Asia

Thailand ranked 2nd on ASEAN
Logistic Performance Index

• The EEC is targeting $49.9bn in investment in its first five 
years of operation (2017-22)

• Notable planned infrastructure investments include:
a U-Tapao International Airport ($5.7bn)
a High-speed rail linking major airports: Don Mueang

airport in Bangkok, Suvarnabhumi airport in Samut 
Prakarn province and U-Tapao airport in
Rayong province ($5.7bn)

a Laem Chabang Port Phase 3 ($4.2bn) 
a Double-track railway linking Laem Chabang, Map Ta Phut 

and Sattahip ports ($1.8bn)
a Smart city developments ($1.15bn)

Next-generation
automotive
• Electric vehicles 

(EVs)
• Autonomous

vehicles (AVs)

To boost investment levels to keep pace with technological changes

Food for the future
• Nutrition & supplements
• Functional food
• Novel food &

plant-based food
• Flavours & fragrance

Strategic Location as a Gateway to Asia 12 Targeted Industries

Investment Targets 

EEC
Enabler of

Thailand’s economic 
development

Sources: EEC; NESDB

The launch of the EEC was followed by 
positive investment growth

Thailand’s GDP growth rate accelerated
after the inception of the EEC

High-value & 
medical tourism
• Medical &

wellness tourism
• MICE &  

mega-events

Automation  
& robotics
• Industrial robots
• Service robots

Intelligent electronics
• Smart appliances
• Micro-electronics design
• 5G components
• Manufacturing

Advanced agriculture
& biotechnology
• Precision agriculture
• Bio-refinery & bio-extraction
• Post-harvest management
• Gene-editing for plants & animals

RECOVERYRESILIENCE

Don Mueang
International

Airport
Motorway

Bangkok - Pattaya - Rayong

Chachoengsao

Chonburi

Rayong

Suvarnabhumi
International

Airport

Map Ta Phut
Industrial PortU-Tapao

International
Airport

Sattahip
Commercial

Port

Laem Chabang Port

Train

Chachoengsao Station

Station

Pettaya
Station

U-Tapao
Station

Rayong
Station

rackDual-T

High-Speed Rail

Sriracha



Current Stats
U-Tapao currently has one 3500-metre runway and 52 bays, which when functioning at maximum capacity can support 20m passengers a year.

Currently there is one passenger terminal that can support 700,000 passengers a year. With the second terminal, capacity will increase to 3m.

Airport capacity

Phase 1 15.9m

30m

60m

Phase 2

Phase 3

Agreement & Impact
The BT290bn agreement will support 

industries such as aircraft maintenance, 
repair, aviation training and fuel storage. The 

project should attract an additional 
3m tourists and generate BT75bn-100 bn 

annually for the province of Rayong, creating 
about 230,000 new jobs in the process.

EEC signs agreement to upgrade U-Tapao airport in June 2020

Phase 1
includes a passenger terminal building of 
157,000 sq metres, a commercial area, parking 
facilities, a ground transport centre, and 60 aircraft 
stands – scheduled for completion in 2024 to boost 
annual passenger capacity to 15.9m. 

Phase 3 
includes Passenger Terminal 2, covering 
107,000 sq metres, with an additional Automated 
People Mover and 34 aircraft stands,  to be 
completed in 2042 and boosting capacity to 
60m passengers per year.

Phase 2 
includes a passenger terminal building of 107,000 sq metres 
with an Automated People Mover and automated walkways 
with 16 additional aircraft stands, to be completed in 2030 
and boosting passenger capacity to 30m per annum.

Thailand19 OBG Covid-19 Response Report

Transformational airport project slated to have  
a positive economic multiplier effect  

Sources: EEC; OBG research 

REINVENTIONRESILIENCE RESPONSE RECOVERY

March 2021



Thailand20 OBG Covid-19 Response Report

RESPONSE RECOVERY REINVENTIONRESILIENCE

March 2021

EEC 
TARGETS 

NEW 
INVESTMENTS 

Incentives Prospects 

Source: EEC 

Attractive incentives in promoted zones open up 
new opportunities for investors

• Section 59 of the EEC Act lets the 
EEC Policy Committee offer privileges 
equal to those awarded by the Board 
of Investment 

• Section 4 and Section 49 allows 
the EEC to offer tax and non-tax 
incentives to investors

• Eligible investments must be in 
targeted industries and located 
in special promotion zones in the 
three provinces of the EEC, the EEC 
of Innovation, the EEC of Digital and 
the Eastern Airport City project at 
U-Tapao airport

• The EEC can offer corporate income 
tax exemptions for eight years and a 
50% reduction in corporate income 
tax for an additional five years after 
the tax holiday 

• Expectation of BT70bn in 2021, 
largely from the EEC’s four main 
infrastructure projects: 

 o High-speed rail linking three  
     key airports
 o Second runway of U-Tapao  
     airport 
 o Third phase of Map Ta Phut  
     port
 o Third phase of Laem  
     Chabang deepsea port
• Promotional activities during 

the pandemic largely focused 
on industries related to 5G 
technology, logistics, medical 
equipment, health care and 
smart cities

Land availability 

Promoted zones for targeted industries

RE
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V
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Y 
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D
EX

Total EEC area:

1,326,600 ha
(8,291,250 rai)

Total promoted zone:

14,401.44 ha 
(90,009 rai)

Available area:

3,916.32 ha
(24,477 rai)

1. ‘WHA Rayong industrial estate
2. Eastern seaboard (Rayong)
3. ‘WHA eastern industrial estate (Map Ta Phut)
4. ‘WHA eastern seaboard I.E1
5. WHA Chonburi I.E.1
6. WHA Chonburi I.E.2
7. ‘WHA eastern seaboard I.E.2
8. ‘WHA eastern seaboard I.E.3
9. ‘WHA eastern seaboard I.E.4
10.  CPGC (Rayong)
11.  Amata Nakorn industrial estate
12.  Amata Nakorn industrial estate (2nd project)
13.  Amata city
14.  Pinthong
15.  Pinthong industrial estate (Laem Chabang)
16.  Pinthong industrial estate (3rd project)
17.  Pinthong industrial estate (4th project)
18.  Pinthong industrial estate (5th project)
19.  TFD (2nd project)
20.  Yamato industries
21.  Smart park

21
industrial
estates
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text

March 2021Source: Thailand Board of Investment

67% of investment applications received by the Board
of Investment in Q1 2020 were located in the EEC 117 applications to invest in the EEC 

received in Q1 2020 $22bn in infrastructure investment commitments 
made in the EEC up to June 2020 

“We expect the business environment to normalise by the first quarter of 2021. We will try to use the period leading up to full 
normalisation to connect with new businesses as much as possible.” Kanit Sangsubhan, Secretary-General, EEC Office of Thailand“

Investment in 12 priority industries has 
exceeded the set target

• The disruption created by the 
pandemic led the EEC Office to 
reassess its annual investment 
target of BT300bn for 2020.

• During this period, the EEC 
Office continued to attract 
investments from companies 
seeking an alternative 
production base to China.

• Work continued on the rollout 
of 5G infrastructure, and a 
$10bn deal was signed for 
the development of U-Tapao 
International Airport. 

Swift adaptation
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The EEC attracts 60% of investment promotion applications 

VALUE OF INVESTMENT PROMOTION APPLICATIONS (BT m)

Investment promotion applications for 10 S-Curve industries in the EEC

Digital

Aviation 

Automation & robotics

Tourism

Medical & wellness

Food for the future

Biotechnology

Petrochemical

Automotive & auto parts

Intelligent electronics

Jan-Nov 2019

Jan-Nov 2020

26%

33%

29%

14%

11%

6%

5%
1%

1%
0.3%

0.03%
42%

16%

5%

6%
1%

2%
1%

1%

0.01%

0 50,000 100,000 150,000 200,000

Jan-Nov 2020

Jan-Nov 2019

TOTAL VALUE

SINGAPORE

TAIWAN

NETHERLANDS

CHINA

JAPAN

Sources: Board of Investment

Thailand and the EEC emerge as attractive destinations 
for investors seeking alternatives to China

In 2020, 30% of 
total FDI in the 
EEC is from Japan
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“Plentiful green spaces in urban areas can 
help prevent the spread of viruses. Cities 
must therefore rise to the standards of 

the future and this will create many new 
business opportunities.”

Kanit Sangsubhan, Secretary-General, 
EEC Office of Thailand

“

Thailand23 OBG Covid-19 Response Report March 2021

Title

New transport infrastructure and cities offer 
promise of a smart future

Sources: EEC; e-Conomy SEA 2019; Ookla speed test; IMD World Competitiveness Index 2019; Worldometers 
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IMD World Digital Competitiveness Index 2019

DIGITAL AND DEMOGRAPHIC FACTORS

*Score is derived from a range of subfactors in three areas: knowledge, 
technology and future readiness

IMD World Digital 
Competitiveness 
Index 2019 has ranked 
Thailand 40th, with 
a combined score of 
68.4 for knowledge, 
technology and  
future readiness

New city 
developments 

in the EEC 

Potential
• The population of the EEC is 

projected to double to 6.3m by 
2037

• The three provinces of the EEC 
cover 8.3m rai

• Under the draft EEC town plan, 
urban areas will cover 16% of 
the total land in the EEC

• New city developments are 
expected to meet the needs of 
workers in advanced industries 
while simultaneously driving 
demand for smart solutions 
and services

Sriracha Creative 
District
Size: 100 ha
Location: Sriracha, Thailand
“Heart of the EEC, and closely 
connected with China’s Belt 
and Road Initiative”
Budget: BT1bn 

Features
• Mixed-use development 

(mixed-use smart city 
comprising commercial, 
residential, office, university 
and green spaces as the 
new business centre of 
the government’s EEC 
infrastructure project) 

• 100% powered by renewables
• Asia’s first Carbon-Positive 

ECO-SMART City (first carbon-
neutral smart city) 

• 24-hour health care centres
• International schools/core 

community resources
• Co-working spaces/start-up 

incubators
• Agricultural collaborative, combining 

permaculture with education, and 
farm-to-table living

• Smart mobility for pedestrian city 
and reduced car use, eco-friendly 
technology, renewable energy and 
high safety standards

Don Mueang
International

Airport
Motorway

Bangkok - Pattaya - Rayong

Chachoengsao

Chonburi

Rayong

Suvarnabhumi
International

Airport

Map Ta Phut
Industrial PortU-Tapao

International
Airport

Sattahip
Commercial

Port

Laem Chabang Port

Train

Chachoengsao Station

Station

Pettaya
Station

U-Tapao
Station

Rayong
Station

7 Smarts
• Smart living

• Smart people

• Smart government

• Smart economy

• Smart mobility

• Smart energy

• Smart environment

rackDual-T

High-Speed Rail

Sriracha



Thailand24 OBG Covid-19 Response Report

RESPONSE RECOVERY REINVENTIONRESILIENCE

March 2021

0

30,000

60,000

90,000

120,000

150,000

CHIANG
SAEN

RANONG
PORT

LAEM
CHABANG

BANGKOK

50m

10m

12
0,

88
0

70
,0

00

11
m

43
.6

m

11.1m
2020

18.1m
2025

(Phase 3
complete)

62.2%
increase in

capacity

Sources: BOI; Maritime Bulletin

Laem Chabang expansion 

Major new port upgrade to boost 
the EEC’s trade capacity 

Port operations, October 2019-March 2020 Laem Chabang port upgrade

Impact of Phase 3 Laem Chabang expansion on capacity (TEUs)
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Phase 3 would lift the capacity 
of the port to a maximum of 

18m TEUs. The expansion is aimed 
at transforming Laem Chabang 

into the main gateway port of 
Greater Mekong Subregion 

trade, competing with 
Singapore.

Laem Chabang can 
handle about 
11.1m TEUs per year. 
Four piers (nine quays) 
are handled by 
private companies. 

Laem Chabang Port is 
situated at Tungsukhla  
Sub-District, Sriracha District 
and Banglamung Sub-District 
of Chon Buri province. The port 
covers an area of around 
1026 ha (6340 rai).

At present, 
the port handles 

54% of Thailand’s overall 
exports and imports.

Current 
Stats

The expansion project 
includes a new wharf 
2 km in length, 900 
metres wide and 15 
metres deep to serve 
large vessels directly. 

EXPANSION PROJECT

A public-private partnership 
agreement for Phase 3 worth 
BT114bn is being drafted with 
GPC Joint Venture Group

• Laem Chabang Port is set to 
undergo its third phase of 
upgrades and expansion. 

• Upon completion in 2025, the 
port will enhance the EEC’s 
position as a centre for trade and 
a gateway to the subregion. 

• The Port Authority of Thailand 
integrated its plans with the 
EEC to provide their support in 
developing advanced industries.
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• Before the Covid-19 pandemic 
tourism had continued to grow 
in the EEC, with supportive 
investment in infrastructure. 

• Thailand’s robust health care 
infrastructure, success in 
containing the outbreak and 
reputation for hospitality will help 
the industry rebound. 

• Thailand is the first country in the 
region to offer special tourist visas 
(STVs) from late 2020. 

• STVs target high-value tourists 
from eligible countries who meet 
certain financial and medical 
insurance requirements.

EEC tourism credentialsTourism revenue in the EEC’s three provinces

Tourism arrival targets in the EEC

29.9m
2018

46.7m
2021*

Thailand’s 2021 tourism targets 
Chachoengsao Chonburi Rayong
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*Target set before Covid-19

Tourism has taken a hit, but the sector’s  
long-term prospects remain bright

high-spending 
foreign tourists 

targeted 

20m
BT1.5trn
Foreign tourists to generate

120m
domestic trips 

BT800bn
spent by domestic tourists

Sources: NSO; UN Conference on Trade and Development; UNWTO: Ministry of Tourism; NESDB; EEC
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How will the rapid acceleration of digital 
trends during the pandemic shape the 
development of the future economy in 
Thailand? 

What will be the economic multiplier 
effect of the rollout of 5G infrastructure 
in the EEC?

In what ways will the pandemic influence 
the development of Thailand’s health care 
and biosciences industry?  

To what extent is the Thai workforce 
being sufficiently prepared for the 
industries of the future? 

Reinvention
Thailand is seen as a global leader in 
its response to the pandemic and its 
prospects for recovery. 

Large-scale infrastructure projects 
in the pipeline – combined with 5G, 
logistics, smart cities, health care 
and medical technology – should 
drive investment in the EEC.  

Although the tourism industry 
has been badly affected, its 
fundamentals are strong and the 
industry should recover quickly once 
international travel resumes. 

The EEC is in a strong position to 
attract investors seeking to diversify 
supply chains away from China.   

Recovery
Coordinated actions were taken that 
helped to limit community transmission 
and ensure long periods without any 
local infections. 

The adaptability of the Thai population 
was evidenced by the early adoption of 
masks and the large volume of Village 
Health Volunteers who helped to curb 
the spread of the virus. 

Wide-ranging fiscal and monetary 
policies were deployed which helped 
to support the real economy and 
vulnerable sectors.  

Thai businesses were able to quickly 
pivot operations to adapt to new 
challenges and support national 
response efforts. 

Response
Thailand’s past experience coping with 
international health and economic crises 
meant it was well placed to adapt to the 
current pandemic.

Sustained investment in public and private 
health care infrastructure and services 
positioned the country as a global leader in 
pandemic preparedness.  

Strong improvements in the business 
climate helped to foster an environment 
that was conducive to enabling continuity 
and flexibility during periods of disruption.

Through the Thailand 4.0 vision and the 
development of the EEC, Thailand was 
already making progress in transitioning 
into a value-based, high-income economy 
before Covid-19 emerged.  

Resilience
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5G significance

5G expected to have a significant economic multiplier effect

5G in Thailand: potential value added

within the mobile 
ecosystem in 2019

raised by the National Broadcasting 
and Telecommunications 
Commission in a February 5G 
spectrum auction

planned mobile infrastructure 
spending in 2020 by Thailand’s 
largest operator, Advanced
Info Service

Asia-Pacific ecosystem

2020 investment in Thailand

18m  jobs

$3.2bn $1.4bn

$331bn

$1.6trn

expected spending on 5G  
deployment over 2020-25

in economic value generated from mobile
technologies and services in 2019 (5.3% of GDP)
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• As the first ASEAN country to 
roll out commercial 5G services, 
Thailand’s May 2020 formation of 
a national 5G committee, chaired 
by Prime Minister Prayut Chan-o-
cha, underlines the significance 
of 5G to its socio-economic vision 

• 5G spectrum is expected to cover 
50% of the EEC’s Promoted Zones 
by March 2021  

• The EEC signed a memorandum 
of understanding with TOT to 
support the development of 
smart cities and other related 
industries such as robotics and 
automation 

• The acceleration of 5G 
technology development in the 
EEC will facilitate investment in 
automation and data centres

1st country in ASEAN to 
launch a 5G licence auction

Future of connectivity with 5G

Feb 16, 2020 March 2020
Commercial 5G service 
rolled out

Support for digital lifestyle and 
industrial applications
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New digital opportunities arise as the  
population rapidly adapts to new technologies

Sources: We are Social and Hootesuite; OBG research; 2020 e-Conomy SEA report

Average speed of internet connections (mbps)

Average annual revenue per online consumer goods shopper

E-commerce indicators

Thailand has a strong digital foundation that 
enables the rapid adoption of online solutions

Percentage of 
population that has 
an account with a 
financial institution

Percentage of 
population that has a 
mobile money account

Tech acceleration

South-east Asia internet economy gross merchandise value ($ bn)

2015

2019

2020

2025F

Growth 2019-20 (%)
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• Strong digital foundations mean 
the country is well placed to 
adopt online solutions.  

• The “e-Conomy 2020 South-east 
Asia” report by Google, Temasek 
and Bain indicated that 30% of 
digital service consumers in the 
region are new.  

• E-commerce gross merchandise 
value was expected to reach a 
total value of $18bn in 2020.  

• By 2025 the digital economy 
is forecast to increase to a 
combined value of $53bn.
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E-commerce investment potential in the EEC
• Chinese e-commerce giant Alibaba has made a series of large  

investment commitments in the EEC:

• E-commerce operators investing in more than 50 rai of land in the 
EEC are entitled to a 14-day reprieve for tax imposed on their 
imported products, and the nullification of import declaration 
forms when the products are brought back to the duty-free zone 
within this period

• Other e-commerce operators are expected to follow Alibaba’s 
example to capitalise on the growth of the segment and the 
advantages of locating in the EEC

Integrated logistics network to help accelerate 
the growth of e-commerce

• Social distancing has caused 
shoppers to migrate online, 
expediting e-commerce growth. 

• There has been a shift in 
consumer behaviour towards 
buying products online. 

• This creates opportunities 
for increased investment in 
fulfilment centres and logistics 
parks in the EEC.

BT11bn 
for a smart digital 
centre to process 
logistics data and 
facilitate regional trade

BT1.3bn 
collaboration with WHA to develop an 
e-commerce special economic zone in 
Chachoengsao’s Bang Pakong district, 
featuring advanced robotics automation, 
logistics and a digital centre

Growth in e-commerce searches by category, Jan-Feb 2020 vs Mar-Apr 2020 (%)

National e-commerce sales growth (BT bn)

Smart logistics to unlock investment
• A fully integrated transport infrastructure network is planned for the EEC,  

with modern commercial and industrial ports, high-speed rail links, 
efficient roads and an international airport 

• A BT14.4bn electric vehicle public transport system is expected to be 
operational by 2024, reducing road congestion further 

• An advanced electronic system is planned to link together the entire 
logistics value chain, raising productivity in various industries including 
e-commerce, agriculture and manufacturing 

• The logistics industry is expected to create almost 110,000 jobs in the 
EEC between 2019 and 2024
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Covid-19 raised the 
population’s awareness of 
health care provision and 
risks. As Thai people become 
increasingly health-conscious, 
this will present growth 
opportunities for the medical 
and biohealth industries.

Demand drivers

Sources: Global Data; Krungsri; Pharma Boardroom; Statista; World Bank

Thailand’s health care market is poised for 
continued expansion

Growing affluence and an ageing and increasingly dense population will drive demand for quality health care

HIGH GROWTH POTENTIAL IN THE PHARMACEUTICAL MARKET BRIGHT PROSPECTS FOR MEDTECH DEVELOPMENT
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imported in 2014

value of industry 
in 2015

imported in 2016

expected value 
by 2020

$1.8bn

$5.9bn

$2.2bn

$9.5bn

$737m

4.1% 
CAGR

OTC revenue in 2020

in OTC market expected 
for 2020-25

8.1% CAGR
over the period$1.2bn

$1.7bn

market in 
2016

expected 
in 2020
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Human resource development initiatives can help  
a future-ready workforce emerge from the disruption

Source: EEC

• 475,668 new jobs to be created in       
    EEC (top 3 in digital, logistics and smart 
    electronics industries)

• 6 EEC Industry-Human Development 
     Network Centres:

• AUTOMATION           BURAPHA UNIVERSITY

• LOGISTICS                   RAJAMANGALA UNIVERSITY OF     
                                                  TECHNOLOGY TAWAN-OK

• RAIL SYSTEM                   RAJAMANGALA UNIVERSITY OF    
                                                  TECHNOLOGY THANYABURI

• MERCHANT MARINE      KASETSART UNIVERSITY
   TRAINING CENTRE   SRIRACHA CAMPUS

• TOURISM            BURAPHA UNIVERSITY

• NEXT-GENERATION       BURAPHA UNIVERSITY
   AUTOMOTIVE

• 5 Vocational Excellence Centres
     in the EEC:

Meeting the challenge EEC Human Resource  
Development Initiative:

• 10,000 new skilled 
      workers prepared for 2020

• 20-30,000 skilled   
      workers prepared for 2021

RAYONG

CHACHOENGSAO

CHON BURI

• DIGITAL AND ROBOTIC CENTRE
    PHANOMSARAKAM TECHNICAL COLLEGE

• NEXT-GENERATION AUTOMOTIVE
   CHACHOENGSAO TECHNICAL COLLEGE

• LOGISTICS AND RAIL SYSTEM CENTRE
   CHON BURI TECHNICAL COLLEGE

• AVIATION AND TOURISM CENTRE
   THAI-AUSTRIAN TECHNICAL COLLEGE

• AUTOMATION AND ROBOTICS CENTRE
   RAYONG TECHNICAL COLLEGE

• 9500 individuals currently studying Industry 4.0-related  
    programmes separated by
       - Managerial-level curriculum
       - Practitioner-level curriculum  
       - Worker-level curriculum 

• Training programmes run for 14 months 

• Initiative has a total budget of BT195m

• These workers should then be hired by companies in Thailand seeking  
   skilled workers for high-value-added supply chain businesses

• Curricula designed by companies in consultation with universities to  
   best suit industry needs

• 7 universities and 34 companies involved in the initiative,  
   including Honda Thailand and Mitsubishi Thailand 

• Companies have to hire individuals from the programme for at least  
   one year

• These graduates can reduce production costs by up to 25% 
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The EEC is poised to attract new investment  
in key focus areas as the pandemic subsides  
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Kanit Sangsubhan, Secretary-General, 
EEC Office of Thailand

Which sectors do you expect to drive investment growth in the EEC as 
Thailand’s economy recovers from Covid-19?

SANGSUBHAN: Thailand is attracting attention from 
international investors because it is seen as a viable alternative 
production base to China for those seeking to escape US 
tariffs, and because of our effective management of Covid-19. 
There are four specific areas with standout potential for future 
development in Thailand. 

The first is of these is 5G technology: Thailand is pursuing a policy 
of installing 5G throughout the country and this is a high priority 
for the private sector. The EEC mandates that 5G must cover 
at least 50% of the country by the end of 2020, which means 
equipment installation must commence this year in industrial 
areas and some big cities like Pattaya. 

The second opportunity is logistics. We are in the process of 
restructuring logistics systems in the EEC. We currently have an 
airport and a seaport, and we are developing an electronic system 
to link together the entire logistics value chain. E-commerce 
businesses and related delivery services have been growing in 

Thailand, as highlighted by Chinese giant Alibaba’s plan to start operations in 
Thailand within the coming months. The third opportunity is in health care. 
Covid-19 proved that the health system can perform relatively well, so there 
will be more projects in this area. 

The fourth opportunity lies in new urban developments. Plentiful green 
spaces in urban areas can help prevent the spread of viruses, which is seen 
by examining transmission in other Asian countries with densely populated 
cities. Cities must therefore rise to the standards of the future, and this will 
create many new business opportunities. 

We expect the business environment to normalise by the first quarter 
of 2021. We will try to use the period leading up to full normalisation to 
connect with new businesses as much as possible. This period also provides 
the government with the opportunity to accelerate training programmes 
for the advanced industries attracted to the EEC. For example, workers laid 
off from the automobile industry due to the recent fall in demand should be 
retrained so that they can return to the workforce with the new skills and 
expertise demanded by the market.

“
“

Thailand is attracting 
attention from international 

investors because it is 
seen as a viable alternative 

production base to China for 
those seeking to escape US 
tariffs, and because of our 

effective management  
of Covid-19



February 2021Thailand34 OBG Covid-19 Response Report

The ingenuity and adaptability of Thai businesses 
and citizens allows them to quickly adopt 
new digital trends that have emerged or been 
accelerated by the pandemic, giving rise to new 
digital growth engines. 

The rollout of 5G infrastructure in the EEC will 
boost long-term competitiveness and attract new 
investment in data centres and automation. 

The pandemic will expedite the development of a 
high-tech medical innovation ecosystem, further 
strengthening Thailand’s competitiveness in an 
increasingly health-conscious world. 

In tandem with the development of infrastructure 
and cultivation of advanced industries, concerted 
efforts to boost human capital should result in a 
workforce equipped for industries of the future.

Reinvention
Thailand is seen as a global leader in 
its response to the pandemic and its 
prospects for recovery. 

Large-scale infrastructure projects 
in the pipeline – combined with 5G, 
logistics, smart cities, health care 
and medical technology – should 
drive investment in the EEC.  

Although the tourism industry 
has been badly affected, its 
fundamentals are strong and the 
industry should recover quickly once 
international travel resumes. 

The EEC is in a strong position to 
attract investors seeking to diversify 
supply chains away from China.   

Recovery
Coordinated actions were taken 
that helped to limit community 
transmission and ensure long periods 
without any local infections. 

The adaptability of the Thai 
population was evidenced by the 
early adoption of masks and the 
large volume of Village Health 
Volunteers who helped to curb the 
spread of the virus. 

Wide-ranging fiscal and monetary 
policies were deployed which helped 
to support the real economy and 
vulnerable sectors.  

Thai businesses were able to quickly 
pivot operations to adapt to new 
challenges and support national 
response efforts. 

Response
Thailand’s past experience coping with 
international health and economic crises 
meant it was well placed to adapt to the 
current pandemic.

Sustained investment in public and 
private health care infrastructure and 
services positioned the country as a 
global leader in pandemic preparedness.  

Strong improvements in the business 
climate helped to foster an environment 
that was conducive to enabling 
continuity and flexibility during periods 
of disruption.

Through the Thailand 4.0 vision and the 
development of the EEC, Thailand was 
already making progress in transitioning 
into a value-based, high-income 
economy before Covid-19 emerged.  

Resilience

March 2021
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6 Key Takeaways

Large-scale infrastructure projects in 
the pipeline, combined with human 
capital development initiatives, are likely 
to enhance the attractiveness of the 
EEC further and boost the short-term 
recovery and long-term development  
of Thailand’s economy.       

In the form of the EEC, Thailand already 
had a well-defined plan for attracting 
high-value investments in advanced 
industries and services. As the global 
economy recovers, the EEC stands 
out as an attractive proposition for 
international investors seeking an 
alternative base to China.  

Coordinated and decisive fiscal and 
monetary policy measures, including 
one of the largest fiscal stimuli in the 
region as a proportion of GDP, helped 
to alleviate some of the most severe 
burdens on households and businesses.

Thailand’s well-developed industrial and 
commercial sector displayed its agility by 
adopting production lines and processes 
to meet local and international demand 
for personal protective equipment and 
medical supplies to aid the response.

Robust health care infrastructure and 
a medical innovation ecosystem helped 
Thailand avoid large-scale community 
transmission, giving confidence to 
investors that it could re-open key parts 
of its economy comparably faster than 
many other countries. 

Thailand’s past experience dealing with 
global financial and health crises, coupled 
with the population’s adaptability and 
willingness to embrace change, meant it 
was able to respond quickly to mitigate 
social, economic and health challenges. 
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